Terms and Conditions

1) An advertisement is accepted on the understanding that the relationship between
the Publisher (Stanley Gibbons Ltd, 7 Parkside, Christchurch Road, Ringwood,
Hampshire BH24 3SH, UK) and the Advertiser is governed by the Conditions set out
below. The placing of an order shall amount to an acceptance of these Conditions
and no variation shall be binding unless agreed in writing. For the purpose of these
Conditions: the "Copy Date" is as advised on the Order Confirmation and the
"Cancellation Date" is 28 days prior to the published copy date.

2) The Publisher reserves the right at his absolute discretion and without explanation
to refuse any advertisement submitted to him. All advertisements must comply with
the British Code of Advertising Practice and Sales Promotion.

3) The Publisher is not liable in any way for any errors due to inaccurate copy
instructions. If a proof copy is submitted to the Advertiser, the Publisher shall not be
liable to the Advertiser for any loss or damage or expense whatsoever arising out of
any error in any Advertisement published if such error was contained in the proof
submitted and was not corrected by the Advertiser and received by the Publisher.

4)

(&) In the event of any error, misprint or omission in the printing of an
advertisement, except where attributable to the act or default of the
Advertiser or covered by clause 2 above, the Publisher will either republish
the advertisement or make a refund or adjustment to the cost. No reinsertion,
refund or adjustment will be made where the error, misprint or omission does
not materially detract from the advertisement. In no circumstances shall the
total liability of the Publisher exceed:

a. the amount of a full refund of the price paid for the Advertisement
in which the liability arose or

b. the cost of a further or corrective advertisement of similar type

(b) Any complaint concerning the printing of an advertisement must be
received within 14 days of the date of publication

(c) The Publisher accepts no liability whatsoever for not acting upon
corrections received after the deadline stated on the proof.

5) The Advertiser will indemnify the Publisher and keep it indemnified against all
damage and/ or loss and/ or expense and/ or liability whatsoever which the Publisher
may incur as a direct or indirect consequence of the publication of the Advertiser's
advertisement.

6) Unless otherwise stated all advertisement rates and other charges are exclusive of
Value Added Tax and shall be subject to Value Added Tax at the
appropriate rate from time to time in force.

7) The Publisher reserves the right to increase advertisement rates at any time or to
amend the terms of contract.



8) The Publisher reserves the right to refuse stop orders, cancellations or transfers
unless they are received by the cancellation date. A stop order, cancellation or
transfer shall only be binding on the Publishers if made in writing and acknowledged
in writing by the Publisher.

9) If the Advertiser cancels the balance of the contract except in the circumstance
stated in paragraph 8 all unearned series discounts will be surcharged. The Publisher
reserves the right to surcharge in the event of insertions not being completed within
the contractual period.

10) Where the Advertiser has undertaken to supply inserts which have been
accepted and approved by the Publisher, the Publisher reserves the right to charge
the rate agreed in the event that the inserts fail to arrive at the agreed time and
place for insertion. The Publisher reserves the right to charge a surcharge should the
insert exceed the agreed weight or size at the time of booking.

11) Where the Advertiser has chosen to supply copy the following formats are
accepted:

Finished / Part artwork should be supplied in PDF, TIF, EPS and JPEG files, please
ensure all files are hi-resolution (minimum 300dpi), CMYK and all fonts embedded.
We are also able to accept artwork in Quark Xpress, Illustrator, InDesign &
Photoshop. Please ensure that all images and fonts are included where necessary.
We are also able to accept copy by email and via FTP. Please note: We cannot accept
film. Although we do accept good quality photo copies or colour scans we cannot be
held responsible for any colour dilution which occurs.

12) Credit accounts are strictly net and must be settled within 30 days. If an account
is overdue, and without prejudice to any other right which it may have, the Publisher
reserves the right to suspend further advertisements/insertions.

13) Without prejudice to any other right which the Publisher may have, failure to pay
accounts in accordance with the Publisher's terms and conditions will:-

(a) Make advertising agencies liable to the following reductions in any commission
otherwise allowed to agencies

a. 3% on the gross rate where the sum owing has not been paid on the due date

b. a further 2% making a total of 5% on the gross rate where the sum owing
remains unpaid 1 month or more after the due date

(b) Failure to pay all other accounts in accordance with the Publisher's terms and
conditions will entitle the Publisher to charge interest (on unpaid balances) at a rate
of 2% per month compound on all invoices or part invoices not paid by the due date.

14) The Advertiser will pay the Publisher all reasonable expenses it may incur
collecting arrears on overdue accounts.

15)
(a) Copy must be supplied by the copy date without further application by the
Publisher.

(b) In the event that copy is not actually received by the Publisher by the
copy date, the Publisher shall be entitled (but not obliged) to repeat the last
copy used and shall have no liability whatsoever to the Advertiser in the event
that any information contained in such a copy is out of date.



(c) If the Publisher elects to use copy received after the copy date the
Publisher shall have no liability whatsoever in respect of any error contained
therein.

16) Provided copy is received by the copy date, except in the case of repeat
advertisements, the Publisher will provide a proof if practical to do so. Proofs will
only be supplied by fax or email. No proofs will be supplied for classified
advertisements. If any amendments to the proof are not received by the specified
deadline the Publisher will be entitled to assume that the proof is correct and
proceed to print.

17) The Advertiser shall be responsible for the insurance against loss or damage,
however caused, of all artwork, disks and any other advertisement material delivered
by him to the Publisher and the Publisher cannot accept liability for any loss or
damage thereto.

18) The Publisher reserves the right to destroy all artwork and other material, which
has been in its (or its printer’'s) custody for 12 months, provided always that the
Advertiser or his agent has not given instructions to the contrary. The Publisher may
exercise this right without giving further notice to the Advertiser.

19) The copyright for all purposes in all artwork, copy and any other material which
the Publisher or its employees have originated, contributed to or

reworked shall vest in the Publisher. The Advertiser grants the Publisher a licence to
reproduce in the publication all material not so vesting.

20) The Advertiser warrants that the advertisement does not contravene any Act of
Parliament, nor is it in any way illegal or defamatory or an infringement of any other
party's rights. Copy must be legal, decent, honest and truthful. Should it be apparent
that this is not the case, the Publisher reserves the right to suspend the
advertisement, in which case no claim whatsoever on the part of the Advertiser shall
arise.

21) Not withstanding any of the above which may provide to the contrary, neither
the Publisher nor the Advertiser shall be liable to one another for any loss or
damage, consequential or otherwise, caused by or arising from any Act of
Parliament, strike, trade dispute, fire, force majeure or other similar contingency
beyond the control of either party.

22) This contract shall be governed by and construed in accordance with the laws of
England and the Advertiser submits to the jurisdiction of the English Courts.

Registered Office: Stanley Gibbons Ltd, 399 Strand, London WC2R OLX, UK.
Registered in England number 348043
03 August 2011.



